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I .43% 

80.882.41 I 
5.54% 

81.37% 

66.690.000 
1.97% 

82.45% 

82 1,000 
- 17.90% 

1 .02% 

I.450.000 
54.2 696 

I .79% 

l,78;.4l I 
- 12.07% 

2.2046 

10.078,OOO 
39.9746 
12 4600 

60.000 
-9.090;. 
0.070. 

APPENDLX B 
TABLE B-1 

Assessment o f  Competing Technologies"' 

1.41% 1.3740 ; 1990 

84,423,717 87,830.07-1 XU.XW.h-II 
4.38% 4.6090 1.79'0 

8;.75% 86.42'0 85.254.0 

67,700.000 68.500.000 hS.XlIO.000 
1 .5 I % I 18'0 0.0090 

80. 19% 77.9900 76.54°% 

700.000 700.000 4W.000 
- I 4.74% 0 . 0 ~ .  -;o 0 0 9 0  

0.83% 0.8000 0.55?,  

I S00.000 1,5OO.O(IO I .h(Hl.000 
3.45% 0 00. 6 67'0 
I .78% 1.7I0o 17x90 

1.476.717 I,000.074 '(10.6a I 
-17.20% -32,2800 .y 9.pa 

I .75?% l . l - 1 0 0  0 7x00 

12,987,000 I6.070.0(1(1 IX.2-10.000 
28.86% 2;,74'. I j 66'0 
I5.380,b I 8.;00. 3 1  29". 

60.000 60.0(NJ w.Oo0 
0.0% 0.00. 0.000 

0.07% 0.07'0 0 0700 

Percent Change I .03% I 
(2) M V P D  Households'"' 

Percent Chanpe 
Percent of T V  Households 

(3)  Cable Subscribers 
Percent Change 
Percent o f  M V P D  Total 

(4) MMDS Subscribers 

76,634200 
4 06% 

78 20% 

65.400.000 
I 95% 

85 ;19. 

I,000,000 
Percent Change 
Percent o f  M V P D  Total 
. 

( 5 )  S M A T V  Subscribers 
Percent Change 
Percent o f  M V P D  Total 

(6) HSD Subscribers 
Percent Change 
Percent of M V P D  Total 

(7) DBS Subscribers 
Percent Change 
Percenr of M V P D  Total 

( 8 )  OVS Subscribers""' 
Percent Change 
Percent o f  M V P D  Total 

-9.09% 
I .30% 

940,000 
-19.119b 

I .23% 

2,018,200 
-7.1540 
2.6590 

7.200.000 
42.66% 

9.40% 

66.000 
2 I 00.00% 

0.09% 

- The source revised the number used for cable subscribers as of June Z O O l ,  This colunlil ha\ k c n  modified 
accordingly. 

Notes: 
(i) 
(i i) 

Some numbers have been rounded. 
The total number of M V P D  households is likely to be somewhat less than the fivci1 f%urc since some 
households subscribe to the services of more than one MVPD. See / 994  Reporr. I) I C ~ C  Hcd JI 7480. 
However, the number o f  households subscribing to more than one M V P D  is expectcd lo bc lilu tlcncc the 
given total can be seen as a reasonable estimate of [he number of MVPD households. 
The decline in OVS subscribers since 1998 reflects the conversion o f  ponions of somc O V 4  \>stems IO 
franchised cable systems over the last three years. 

(lii) 
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Sources: 

(I) Television households: 1998 from Nielsen Media Research as cited in Broadcasring & Cable, June 29. 1998, at 
70; 1999 from Nielsen Media Research as cited in Broadcasrin; & Cable. June 28. 1999, at 1 6 ;  and 2000 - 2001 
from Nrelsun Media Research. 

(2) Total M V P D  households: The sum of the total number of subscribers listed under each of the categories of the 
various technologies. See note (ii) above. 

(3)  Cable subscribers: 1998 from Paul Kagan Associates, Inc.. Paul Kagan's lO-)'eur Cuhle TI Indusrq. 
Projecrron.s, Cable T V  Investor, August IO,  1998. at  4 ;  1999 from Paul Kagan Associares, Inc., Cable l n d u s q  
10-YeurProjecrions, Cable TV Investor, June 25. 1999. a1 6; 2000 from Paul Kagan Associates, Inc., Cahlc. 
lndusrrj  10-YrurProjecrrons, Cable T V  Invesror, June 19. 2000. at 6: 2001 from Kagan World Media, hugar i i  
lO-Year Cable TI; lndusrry Projecrions. Broadband Cable Financial Darabook 2001. July 2001, at 10; and 2002 
from Kagan World Media. Kugan s 10- Year Cable TI' lnuusrn. Projerrions. Broadband Cable Financial 
Datahook 2002. July 2002, at 10. 

( 4 )  M M D S  subscribers: The 1998 and 1999 subscribers estimated by the FCC: 2000 subscribers from NCTA 
Comments for the 2000 Report at 9; 2001 subscribers from NCTA Comments for the 2001 Reporr at 7 ;  and 
2002 subscribers From NCTA Comments a i  12. 

( 5 )  S M A T V  subscribers: 1998 subscribers from N C T A  1998 Commenrs a1 6; 1999 Subscribers from NCTA 
Comments for the 2000 Reporr at 5; and 20C I subscribers from NCTA Comments for the 2001 Reporr at 9: and 
2OG: subscribers from NCTA Comments a1 11. 

(6) HSD subscribers: 1998-2000 from SkyRepon.com at hnp:6'www.skyrrpon.coi11~dtI1~u~.l111~~, 2001 fioni SBCA 
Comments for the 2001 Rcporr Table I a1 4: and 2002 from SkyRepon.com at hnp:ll 
www.  skvrepon.com/dth_us.htm. 

(7) DBS subscribers: 1998 from Minal Damani and Jennifer E. Sharpe. U S .  DBS Markefplace: IY98. The 
Strategis Group, July, 1998 a1 6; 1999-2000 from SkyRepon.com at hnp::iwwwv.s~yrepon.com/dth_us.htm: 
2001 from SBCA Comments for the Y O /  Reporr. Table I at 4: and 2002 from SkyRepon.com a1 
hnp://www.sk)7epon.comidth~us.htm. 

(8) OVS subscribers: OVS subscriber count for 1997 rhrough 2002 estimated by the FCC 
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TABLE B-2 
Number and Subscriber Size of Major Cable System Clusters 

(Cumulative Figures) 

Sources: 

Paul Kagan Associates. Inc.: Major Cable ~1'S,a/er~u/C'llo/ers. The Cable TV Financial Databook, 1997. 
at 39-41; 1998, at 38-42; 1999, at 50.55; 3000 from Kagan World Media. Major Cuble TV 
Sysfems/Clus/ers, Broadband Cable Financial Databook 2001 at 36: and 2001 from Kagan World Media. 
Major Cable TVSys/ems/Clu,trers. Broadband Cable Financial Databook 2002 at 38 .  
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TABLE B-3 
2002 Concentration in the National Market  for Purchase of Video Programming"' 

Notes: 

(I) MSO subscriber totals as of June 2002. and reponed in  1 . o ~  Cable System Operators as o f  June 2002. 
Kagan World Media, Coble TI' Invesrur. Sept. 30. 2002. at 9-10, There i s  no double counting of 
subscribers. If a cable operator is partially owned by more than one MSO, i t s  subscribers are 
assigned to the largest MSO. Subscribers for DirecTV and EchoStar are based on SkyReport.com at 
http://w.skyreport.com/dth-us. htm 

(2) The total number of MVPD subscribers used to calculate the HHI is 89,890,64 I from Table B- I  

(3) The HHI i s  calculated on the basis of market shares for the top 60 companies. Because a l l  of the 
remaining MVPDs have very small shares of the marker. an HHI calculation thaf included all cable 
system operators could only be slightly higher (no more than 2-3  points) than the given HHI. 
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TABLE B-4 
Concentration in the National Market for the Purchase of Video Programming 

1999-2002 

Sources: 

Data for 1999 through 2001 were taken from Repor/.\. /998-200/ .  Data for 2002 are I r i m  I h l c  13-3 

79 



Federal Communications Commission FCC 02-338 

Discovery Civilization 

Discovery En EspaRol 

Discovery Health 

Discovery HD Theatre 

APPENDIX C 
TABLE C-1 

MSO Ownership in National Video Programming Services 

Ocr-96 

Aug-98 

Jut-98 

Jun-02 

Discovery Home & Leisure 

Discovery Kids 

Discovery Science Channel 

Discovery Wings: The Aviation and 
Adventure Network 

Ocr-96 

Oct-96 

Oc~-96 

Jul-98 

Liben! Media ( 2 5 ) .  Cox (12.3) 

* Canales A, Liberty Media’s digital package of Spanish-tangage channels, consists of FoxSportsAmericas, 
CBS Telenoticias, CineLatino, BoxTejano. BouExitos. and Canal 9. 
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Encore 

Encore Action 

Apr-9 I Liberty Media (100) 

Sept-94 Liberty Media ( I  00) 

Encore Love Stories 

Encore Mystery 

Encore True Stories 

Encore WAM! America's Youth 
Network 
Encore Westerns I Jul-94 I Liberty Media (100) 

Jul-94 Libeny Media (100) 

Jul-94 Libeny Media (100) 

Sept-94 Liberty Media(100) 

Sept-94 Liberty Media ( I  00) 

I f 
5StarMax 1 May-01 I AOL Time Warner (100) 

FoxSpons (2) channels 

Fox Sports Latin America 

G4 Video Gaming Network 

GEMS International Television 

Golf Channel 

Hallmark Channel (formerly Odyssey) 

HBO (Home Box Office) 

HBO Latino 

Various Cablevision (50) 

Nov-96 Liberry Media (50) 

Jun-02 Comcast (94) 

Apr-93 Liberty Media (100) 

Jan-95 Comcast (91) 

Oct-93 Liberty Media (32.5)  

No+-72 

No\-00 

AOL Time Warner ( I  00) 

AOL Time Warner ( I  00) 

HBO 2 

HBO Signature 

HBO Comedy 

HBO Family 

HBO Zone 

Ocl-98 

Ocl-93 

May-99 

Dec-96 

May-99 

AOL Time Warner ( 1  00) 

AOL Time Warner ( I  00) 

AOL Time Warner ( I  00) 

AOL Time Warner ( 1  00) 

AOL Tlme Warner ( I  00) 

Jul-85 Liberty Media (20) 

No\-85 

Home Shopping Network 

iN Demand 

Independent Film Channel Sep-94 Cablevision (60) 

International Channel Jul-90 Liberty Media (90) 

Comcast ( 5 5 ) ,  AOL Time Warner 
(33) .Cox( l l )  

- 

MoreMAX 

MoviePlex 

AOL Time Warner ( 1  00) Aug-9 I 

00-94 Liberty Media (100) 
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Prevue Channel 

Sources: 
NCTA, Direcrory o/Program Services, Cable Developments 7002. at 29-14 I .  
Liberty Media COT., at http:l/~w.libertymedia.com/our_affiIiates/videogrogram~ning.htm 
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ABC Family (formerly Fox Family Channel) 

ACNTV (America’s Collectibles Network) 

All News Channel 

TABLE C-2 
National Video Programming Services 
Not Affiliated With a Cable Operator 

Apr-77 

Oct-93 

Nov-89 

CMT (Country Music Television) Mar-83 
CNBC Apr-89 

CNET: The Computer Network Jan-95 

College Entenainment Network Jan-97 

Crime Channel Jul-93 

83 



Federal Communications Commission FCC 02-338 

84 



Federal Communications Commission FCC 02-338 

History Channel International 

Home & Garden Television 

Hot Choice 

Hot Net 

Dec-98 

Dec-94 

Jun-86 

Mar-99 

'NASA Television Jul-91 

National Geographic Channel Jan-0 I 

National Jewish Television May-8 I 

Newsworld International Sep-94 
Nick At Nite's TV Land Apr-96 

Nick Too Jan-99 
Nickelodeon Gas-Games & Sports Network Mar-99 
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NickelodeonMick at Nite Apr-79 

Noggin Feb-99 

Oasis TV Sep-97 

Outdoor Channel Apr-9; 

Oxygen Media Feb-00 

Pax TV Aug-98 

Playboy TV Nov-82 

Pleasure Channel Jun-99 - 
Power TV Zhong Tian Channel I995 

Praise Television Dec-96 

Proto X 1997 

Puma TV 1997 

RAI International I999 

R~ecovery Network Feb-97 

Russian Television Network of America Aug-00 

Saigon Broadcasting Network Feb-02 

Scandinavian Channel Oct-99 
I 

SCOLA 1 Aug-87 

Shoo at Home Jun-86 

Shop NBC Oct-91 

Short TV Jan-99 
l 

Showtime Jul-76 

Showtime Beyond Sep-99 

Showtime Event Television (SET) 1979 

Showtime Extreme I998 

Showtime Family Zone Mar-0 I 

Showtime Next Mar-0 I 

Showtime Showcase Jul-0 I 

Showtime Too 2001 

Skyview World Media I992 
Showtime Women Mar-01 
- 

SoapNet Jan-00 

Speed Channel Jan-96 

Spice 1 May-89 

Spice 2 Unknown 
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- TVN Direct Jan-96 

Universe1 Torah Broadcasting Network Dec-98 

I Jnivision Dec-98 - 
~~ ~~ 

UVTVKTLA 

UVTVIWGN 

UVTV\WPIX 

ValueVision 

V H I  (Music First) 

VHI (Classic) 

V H I  Soul 

- 
Mar-88 

Nov-98 

May-84 

Oct-91 

Jan-85 

Aug-98 

Aug-98 
- 

VHI Country 

V H I  Megahits 

V H  UNO 

87 
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~ 

Note: 
* Cable affiliates provide 95% of the funding for C-SPAN. C-SPAN?. and C-SPAN3. but have no 
ownership or program control interests. DBS licensees provide the other 5% of the funding and also have 
no ownership or program control interests. 

Source: 
NCTA, Direcrop ojCable Nenvorkr, Cable Developments 2002. at  29-14 I 
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California Channel 

Casa Club TV 

Central Florida News 13 

ChicagoLand Television News (CLTV) 

CN8 -The Comcast Network 

Comcast SportsNet 

Corncast SportsNet Mid Atlantic (formerly 
Home Team Sports) 
Comcast Sports South East 

County Television Network San Diego 

Cox Sports Television 

Ecumenical Television Channel 

Empire Sports Network 

Florida's News Channel 

Fox Sports Net Arizona 

Fox Sports Net Bay Area 

Fox Sports Net Chicago 

Fox Sports Net Cincinnati 

Fox Sports Net Detroit 

Fox Sports Net Florida 

Fox Sports Net Midwest 

Fox Sports Net New England 

Fox Sports Net New York 

Fox Sports Net North 

TABLE C-3 
Regional Video Programming Services 

Feb-9 I 

Jul-97 

Oct-97 

Jan-93 

1996 

Ocl-97 

Apr-84 

Apr-84 

Jul-96 

Oct-02 

198; 

Dec-90 

Sep-98 

Sep-96 

Apr-90 

Jan-84 

1989 

Sep-97 

I989 

Sep-97 

Jan-88 

I989 

Mar-89 

Arabic Chsnncl Apr-9 I 

Fox Sports Net Northwest 

Fox Sports Net Ohio 

Fox Sports Net Pinsburgh 

Arizona News Channel Nov-96 

Automotive Television Network (ATN)  Sep-95 

Bay News 9 Sep-97 

Nov-88 

Feb-89 

Apr-86 

AOL Time Warner (50) 

Comcast ( I  00) 

Comcast (78) 

Comcast ( 100) 

Comcast (72) 

- 

c o x  (100) 

Adelphia (67) Comc:!\I 1 : : I  

Cablevision ( 4 5 )  

Cablevision ( 4 5 3  

Cablevision ( 3 5 )  

Cablevision ( 4 5 )  

Cablevision (45) 

Cablevision (45) 

Cablevision (45) 

Cablevision (50). A T A l  ( ' 1 1 1  

Cablevision (45) 

Cablevision (22 .5) .  Likn! \ k d l J  ( j o )  

Cablevision (4 1.5) 

Cablevision (45) 

Cablevision (45) 
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Fox Sports Net Rocky Mountain 

Fox Sports Net South 

Fox Sports Net Southwest 

Fox Sports Net West 

Fox Sports Net West 2 

Hip Hop Network 

International Television Broadcasting (ITV) 

Nov-88 Cablevision (45) 

Aug-90 Cablevision ( 4 5 )  

Jan-83 Cablevision (45) 

Oct-85 Cablevision (45) 
Jan-97 Cablevision (45) 

Jan-97 

Apr-86 
~~ 

Las Vegas One News 

Local News on Cable 

Madison Square Garden Network (MSG) 

MediaOne News 

rks Latin America 

Apr-98 

Feb-97 

Oct-69 

Dec-95 Liberty Media (100) 

Liberty Media ( I8), Cablevision (4 I . 5 )  
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Newschannel 8 Oct-9 I 

TV33 

NGTV (National Greek Television) 

I I I 

Dec-87 

Sources: 
NCTA, Regional Cable Nehvorks, Cable Developments 2002. ar I 7  I - 194. 
DirecTV Comments at 14. 
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Fifth Avenue Channel 

Fox Enhanced TV 

TABLE C-4 
Planned Programming Services 

TBA 

TBA 

I 
America National Network TBA 

GETV Network 

Global Village Network 

Gospel Network 

Hobby Craft Interactive 

I QO3 

TBA 

TBA 

TBA 
Honey Vision 

lnvestment T V  

TBA 

TEA 
Local News Network 

I I I 
TBA 
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The World Cinema Channel 

Theater Channel 

The Tennis Channel 

UBC (Urban Broadcasting Company) TBA 

U.S. Military Television Network 

World Cinema 

Youth Sports Broadcasting Channel 

TBA 

TBA 

4Q02 

TBA 

TBA 

TBA 

TBA 
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Sources: 
NCTA, Planned Services, Cable Developments 2002, at 151-1 70. 
Operurors Wunr Hardcore Porn, Multichannel News at 
h t t p : N ~ . ~ i n s i t e . c o m / m u l t i c h a n n e l n e w s / i n d e u . a s p ? l a ~ o u r = p r i n t g a t e ~ d o c  - id= I0133 I ,  Oct. IO, 2002. 
R. Thomas Umstead, Service Goes 10 Exrrenies, Multichannel News. Apr. 29.2002, at 3 .  
R. Thomas Umstead, Bedol: Sporrs Tiers Are Fi17e Wirh (is, Multichannel News, Nov. 4. 2000, at 14. 
Linda Moss, New Ners €ye Outlelsfor MUI, Gq.7, Mulrichannel News, Nov.  18. 2002 ar 3. 
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Discovery Civilization 

Discovery En EspaAol 

Discovery Health 

TABLE C-5 
MSO Ownership in National Programming 

7.0 
* 50.0% 24.6% 

33.7 50.0% 20.0% 24.6% 

JU.W90 I I I I 
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PIN 

Prevue Channel 

35.0 15.0% 
~ ~ * 5 I .O% 
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Notes: 
AT&T ownership interests are shown in the Coincast column because Comcasr acquired 
AT&T Broadband on Nov. 18,2002. 

I n  addition to cable, other services such as MMDS (wireless cable). SMATV (satellite master 
antenna television), satellite, including DBS (direct hroadcast satellite) and HSD (home satellite 
dish), broadcast television, and LPTV ( I o~v  power television) may distribute these signals. 
Subscriber figures may include these non-cable services. 

'Indicates that subscribership count is unknow or not available 

' CNN International subscribership of I O  million includes domestic US subscribers only. CNN 
lnternational has 129 million subscribers outside the U.S. 

I 

4 HBO subscriber numbers include HBO Latino. HBO Plus. HBO Signature, HBO Comedy. HBO 
Family, HBO Zone, and Cinernax, 5 Star Max. @ Max. MoreMax, ActionMax, Outer Max. 
Thriller Max and W Max. 

Sources: 
NCTA, Direcloy ofcable Nehvorks, Cable Developments 2002. at 29- 143 
http//foxsports.lycos.com/contenr/view?con~entlD=54 I079 

97 



Federal Communications Commission FCC 02-338 

TABLE C-6 
Top 20 Programming Services by Subscribenhip 

I I I 
20 CNN Headline News 81.7 AOL Time Warner ( 1  00) 

Notes: 
In addition to cable, other services such as MMDS (wireless cable). SMATV (satellite master 
antenna television), satellite, including HSD (home satellite dish) and DBS (direct broadcast 
satellite), broadcast television and LPTV (low power television) may distribute these signals. 
Subscriber figures may include these non-cable setvices. Cable affiliates provide 95% of the 
funding for C-SPAN, but have no ownership or program control interests. DES licenses provide 
the other 5% ofthe funding and also have no ounership or program control interests. 

Source: 
NCTA, Top 20 Cable Nehvorks, Cable Developments 2002. at 2 1-22 
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Nick at N i le  

TBS 

TABLE C-7 
Top 20 Programming Services by Prime Time Rating 

AOL Time Warner (100) 

3 

4 

5 

6 

7 

8 

9 

I O  

I I  

I2 

13 

14 

15 

Canoon Network 

USA Network 

Disney Channel 

P- 

AOL Time Warner (100) 

Liberty Media (20) 

20 

Fox News Channel 

Discovery Channel 

M T V  

I I Lifetime Television 

Liberty Media (SO), Cox (24.6) 

I 

TNT I AOL Time Warner (100) 

TLC 

CNN 

Liberty Media (50) ,  C o ~ ( Z 4 . 6 )  

AOL Time Warner ( 100) 

Sci-Fi Channel 

c o u n  TV 

I 
ESPN 

Liberty Media (20) 

Libert) Media ( S O ) ,  AOL Time M micr 1'0) 

I 

T" 

ABC Family Channel 

History Channel 

I J 

Source: 
Kagan World Media, Day Purr Rarings Avrragrc, Prfure Time I M q ) .  Cable Program ln\c,tLsr. Jul! 29. 
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